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Marketing= a set of business activities designed to 
· CREATE 
· DELIVER 
· COMMUNICATE VALUE

VALUE when expectations are met or exceeded hence customer is SATISFIEDLOYALTY KEY TO PROFITS 

1. Repurchasing 
2. Word of mouth
3. People are willing to pay the price even though expensive

Create value 
· Marketing research (WEEK 4)
· Environment scanning (WEEK 3)
Government forces, competitors, social and cultural, economic trends, demographics 
· Consumer behaviour WEEK 5
· Segmentation and targeting WEEK 6

Deliver and communicate value8 different functions

1. 
2. Product (week 7)
3. Price (week 8)
4. Place or distribution 	(week 9)
5. Promotion (week 10)
6. People 
7. Processes
8. Physical evidence 
9. Partnerships 
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