MARKETING INFORMATION SYSTEMS. 

4 STAGES 

Organisations don’t take impulsive decisions, they make decisions based on the information they have gathered and which benefits the organisations. 

1) Assess Information Needs 
2) Develop Needed Information 
3) Analyse Information 
4) Report Findings 


· Internal Databases- information that exists within the organisation (Secondary data), company 
· Market Intelligence- information that is collected from publically available sources (secondary data) to find about the environments and competitors 
· Marketing Research- information collected to solved the problem (primary data) 

Secondary data exists already whereas primary data is collected specifically for the purpose. 

Secondary data is collected first, less expensive, time efficient, can be reliable however is not very relevant for your current purpose. 
Primary data is collected after the secondary data more expensive, time consuming, can be reliable but depends. 

MARKETING RESEARCH PROCESS 

1. Define the problem (must be able to differentiate between problem and symptom) 
(PROMOTION- do they have a problem with this, Place/ Distribution problem, Price problem? The problem with COCO COLA was with the product)
2. Select a research method- there are three major types of research methods; Exploratory (observational/qualitative type of research), Descriptive (describe the conditions or problems that exist, quantitative research, survey), experimental, observational, survey, experiment 
3. Collecting and preparing data 
Sample group- subset or small group of people chosen from the population, which is representative of the population. 

Sensitive questions at the end, do not ask at the beginning, age, salary 
Open ended: unstructured, word association, sentence completion (Qualitative association)
[bookmark: _GoBack]Closed questions: Dichotomous (2 options), multiple choice (3 or more options), Likert Scale (Measures uncertainty)
To investigate the pros and cons of using self check outs in supermarkets 
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