


The ‘No Logo’ documentary exposes the strategy of multinational corporations keeping the world of production and consumption distinct. These corporations utilize marketing campaigns to sell a ‘cool’ way of life by associating their products with famous actors and athletes. They used to target adolescents due to their need to conform or 'fit in'. Preoccupied with the branding, many of the consumers failed to perceive the harsh reality about how the products were being produced hidden behind the shiny façade. Subsequently, there was a decrease in accountability and several corporations exploited this opportunity to partake in unethical practices to maximise profits. I, as a consumer, have also been enticed by branding of products and marketing. Furthermore, I believe that it is harder to escape the grasp of marketing since the advent of digital advertising. Using ad-personalisation technology, we are being enslaved to marketing where they subconsciously feed us products based on our interests.  I believe that I have placed more value on branding rather than on effectiveness and I intend to be more vigilant about my future decisions as a consumer.
On a positive note, I believe that the development of shadow accounting has increased corporation accountability and forced them to adopt ethical, sustainable practices. Major corporations are trying to minimise their negative impact on society and the environment. However, I believe that misuse of shadow accounting can lead to reduction in its effectiveness. Sensationalizing of shadow accounting can lead to protests and mistrust on corporations and can be utilised to push the author’s view on society. This can increase resistance of society towards shadow accounting. However, shadow reports which utilise accounting rationale and most of the same tools utilized by corporation accounts can identify issues, offer alternatives and motivate corporations to take the right path.
In our poster, we focused on the financial side of accounting and failed to take social, ethical and environmental aspects into account. The documentary and the article illustrate the importance of including these aspects in the accounts to shape the actions of corporations. Furthermore, Tregidga and colleagues report that shadow reporting can be effective in redistribution of power to minority groups and have the ability to restructure power relations. My view of accounting was limited to recording financial transactions but now I believe that accounting can be used as a powerful tool to enforce sustainable practices and fight against corruption.
After reading Tregidga’s report and completing the poster, the relevance of the Klein’s predictions in the ‘No Logo’ documentary to the 21st century astounded me. Initially, corporate brands were focused on selling an idea about how to live however with the increased investment into shadow accounting, companies are paying equal focus to follow sustainable practices to remain favourable in the public’s eye. Over the past two decades, I believe there has been a powershift from corporations to the consumers therefore leading to increased accountability on corporations as well as increased consequences in the light of unethical practices. This powershift I believe is only made possible by shadow reporting tearing down the “shiny facade”. 
One thing I am unable to comprehend is how environmental and social factors can be quantified and accounted for. Although there is an increasing trend in accounting for sustainability, the principles for such reports are not well established. Therefore, I believe the effectiveness of shadow reporting is limited in terms of new areas of accounting. Whilst shadow reporting has been effective in instilling corporation accountability so far, if it fails to account for new fields of accounting, it may have a huge shortcoming. 
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