
Marketing Decision Analysis
Week 3 Practice problems

1. This question concerns attraction models.

A survey was conducted to determine the share of shoppers that a new store at a shopping complex might attract.  Respondents were asked to rate two existing stores, A and B, and the proposed new store on the dimensions of perceived store ambience and value.  The results and importance weights are shown in the table below.

	Attribute
	Importance
weights
	Average store attraction

	
	
	Existing A
	Existing B
	New

	Ambience
	0.65
	7.2
	3.9
	6.5

	Value
	0.35
	5.3
	8.9
	5.3


i) Apply the Multinomial Logit model to estimate the market share of the new store 
ii) Calculate the market share drawn from each of the existing stores. 
iii) Explain the fair share draw property of MNL

2. This question concerns attraction models.
The following table shows the importance weights of three laptop attributes and consumers beliefs about three laptop brands in these attributes among three different shoppers (C1, C2 and C3). 
Calculate the market share of the three brands using multinomial logit (MNL) model. 

	Customer
	Attribute Importance
	HP
	Dell
	Lenovo

	
	Price
	Computing power
	Battery life
	Price
	Power
	Batt.
	Price
	Power
	Batt.
	Price
	Power
	Batt.

	C1
	.47
	.29
	.24
	6
	6
	4
	9
	4
	8
	2
	8
	6

	C2
	.27
	.32
	.41
	7
	5
	7
	8
	5
	5
	5
	6
	6

	C3
	.25
	.45
	.3
	7
	6
	5
	9
	3
	6
	4
	10
	6
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