Emojis can make us as happy as talking fave to face. What’s not to …?


1) The writer makes two clear contentions in the first paragraphs, one being that “emojis are… very good” and the other one being that “iconography… is increasingly crucial to clear communication online”. 
2) Number the sentences below to match the order the ideas appear in the article. 
	The problem of “corporate capture” 
	5

	We react in similar ways when we see a happy face on a screen or face to face. 
	2

	Communication with emojis can be ambiguous. 
	3

	They help convey tone, including sarcasm.
	1

	Problems are created because the same emojis is drawn differently for different platforms. 
	4


3) Complete the table below. 
	Evidence to support the claim that emojis are crucial to clear online communication. 
	Evidence to support the claim that emojis add to the history of inventiveness in English prose. 

	“…set of clarifying marks”
	

	“That clarity means that emojis have a real role…”
	





NOTES:
Begins with an approach that is respectful of the reader. And the writer anticipates the reader’s obligations and positions them reason with later on in the article. 
Uses expert opinion, to which no one is confident enough to argue with. 
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