Year 8C – What’s in a box?
1. Understanding advertising:
a. As long as it reaches its target audience, an advertisement can appear in the most unlikely places
It is estimated that the average consumer (people who buy things) is exposed to 3000 commercials each day!
· List possible sources where advertising takes place. We will share your list with the whole class. Consider unusual places such as Athletes’ jumpers, shopper dockets, side of the road billboards, etc.
· Can you think of a place where advertising is not happening yet but could be successful if it was to happen? Justify your response

b. What is advertising? Advertising is the method used by business and companies to promote (make something look important) their products so that people want to buy them.
i. Catchphrases or slogans: they are used to grab audience’s attention. Which company uses the following slogans / catchphrases? 

Oh, what a feeling!
Just Do It





Which Bank?



	




Activity:
[bookmark: _GoBack]In your group, create an original slogan (a memorable phrase or expression) for each product that will persuade people to buy it. Once the slogans are complete, create a slide show presentation using appropriate fonts, sizes and styles to present your brand new slogans to the class. You will obviously need to consider the visuals for your product.
· Ice cream flavour
· Deodorant for girls or boys
· Computer for teenagers
· Soft drink
· Cat food
· Mobile phone
· Chip flavour
· backpack




