Year 8C Advertising – What’s in a box?

1. Swap your products with other group members so that you do not use the same products. In pairs, use the Gathering Grid below to comment on your example.

	Package 1: name
	Package 2: name
	Packaging attributes

	Package 3: name
	Package 4: name

	
	


	Use / choice of colour
	
	

	
	


	Use / choice of size of package
	
	

	
	


	Text length and font size
	
	

	
	
	Use of language (for example: to inform, to influence, to instruct, etc)
	
	

	
	



	Target buyers / audience
	
	



2. When you have completed the Gathering Grid, decide how you might present your information to the rest of the class. Think of what is important for your peers to know from you, where will you be standing, how will you use your voice to reach the whole class, do you need to write anything on the board, and finally, how will you know if your peers understood what you have just presented?
3. [bookmark: _GoBack]Use one of the packaging examples and copy the following in the Writing Folio part of your folder: 
a. Possible instructions for the consumer (customer, shopper) of the product
b. Possible information about the product
c. The slogan / image used to advertise the product and the text which supports the slogan (if there is any)
What differences can you see between these texts in terms of how they are written and who they are written for?

4. (Homework) Choose two shopping bags (as unusual as possible) and one packaging example from home and explain how you think they attract audience attention. 


